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Let’s get to know one another

* Digital Case Studies
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The digital marketing landscape

The digital marketing landscape

The first step to any successful marketing campaign is to get inside the mind of your prospect.

BN mEmm e

Path to Purchase
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will their experience be?
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Y The tools in-the toolshed
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MA = Marketing Automation
‘ CRM = Customer Relationship Management ~ LC = Live Chat

SA = Social Media Sentiment Analysis

IM = Influencer Marketing MT = Multivariate Testing

EC = E-Commerce Management Tools HT = Hyper-Targeting




Paid Online
Display

Search

Putting the tools into action

Content Paid
P9 Marketing  Social

Organic Influencer Marketing
Marketing Automation Marketing

Mobile

'Paid Search Best Practices

* The top three ad spots take about R
40% of the clicks on a the page. oot R

* |t sometimes doesn'’t pay to be in
the top spot on Google. See if the
3rd or 4th spot generates a better
ROL.
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* Buy your own brand name. 89% of
the traffic generated by search
ads is not replaced by organic
clicks when the ads are paused.
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The user sees your
remarketing ad and is
reminded of your site

The user goes on to
browse other sites on
the Internet

The user leaves with
a conversion

The user exits your
siteand gets a
tracking cookie

Search Engine Optimization

CONTENT
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'Content Marketing Best Practices

» Prospects who read, watch or listen to
your content should say “This content

Content Marketing Includes Blogs, eBooks, was created specifically for me.”
POdcaStS, VldeO, and mfograpthS * Be sure to have a personality behind your

content. As more and more organizations
use content marketing, having a distinct
point-of-view will be important.

* Remember the importance of
amplification. Generating content is one
thing, but letting people know about the
content is very important, too.

'Paid Social Media Options Facebook
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[YouTube Targeting Options
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Ads You May Be Interested In

LinkedIn
Text Ads
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Social mgdi,a helps you stand out

inthe crowd. Social media helps you generate

new ideas for your business.
l

The Bad News

Social media helps-you stay
young, fresh, and relevant.




Age 18-34 Digital Audience Penetration vs. Engagement of Leading Social Networks
Source: comScore Media Metrix Multi-Platform, U.S., Dec 2016
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What is marketing automation”? Email marketing on steroids
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' Chatbots and Facebook messenger bots

\

'Facebook Messenger bots for business

The field is wide open. Facebook has 6 million advertisers, but there are only
300,000 chatbots.

' Chatbots and Facebook messenger bots

Website Funnel

100%
Website Visitors

Chatbot Funnel

7425

32 3,564

Purchases: 35
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W f single dot of Ilght
« What its chemical composmon i o, What temperature the staris -
« Howolditis = - : o -+ What Kind of star it is
* When'it will die : 3 }\ . What stars are nearby
* Whether there are black holes nearby %" Whether those stars are grathaﬂonally attached .

* How old it is compared to the universe' 3 e Where it falls on the H-K spectrum
_+ How big itis 'I—[gw soon it WI|| pbecome a supernova

- = Whether or not it has planets,aroung it : : How: similar.it is to our own star

¢ Whether.those planets might support |
» What-galaxy it-is part of >
- Where the star is located
"+ How.far away it'is

What we can know about a single individual.

Where they shop for groceries

What they watch on TV

Whether they like Coca-Cola or Pepsi
Where they went on vacation

What their credit score is

Where they bank

What kind of car they drive

Where they live

What their birthdate is

Whether they like white wine or red wine

.
.

How many children they have

When they’re going to buy their next car
Whether they will default on their next loan
Whether they’ve ever been arrested

How many accidents they've had

Where they’re planning on going for vacation
What TV shows they watch

Whether they like opera or tennis or football
When they probably broke up a relationship
When they probably got back together again

e o o o o
e o o o o

.
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An Introduction to Al

Let’s Start with a Definition:

Avrtificial Intelligence is the ability for a comg
or computer-controlled robot to perforr ‘
commonly associated with intelligent

What'’s an example of Al that you
use all the time?
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Google Images uses Al for image reCOgmt'OH | [Visit 60SecondMarketer.com to download the e—book‘
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An introduction to augmented
reality (AR), virtual reality (VR),

wmed reality (MR) andichathets & introduction to AR




Introduction to VR

Introduction to Mixed Reality
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| Digital marketing case study

Envelopes(!)m L e (f l L

« Envelopes.com wanted to see if they could land * The emails sent after 48 hours outperformed those
sales from visitors who created an account, put delivered the following morning.
an item in their shopping cart, but abandoned
the cart. * The results? 1) An open rate of 38.01%, 2) click-
through rate of 24.71% and 3) a conversion rate
* They ran an A/B split test. Version A was to email of 40.00%.

prospects the next morning. And Version B was
to email them 48 hours later.




Digital marketing case study

* A furniture business e T D
hypertargeted people buying a ”’ﬁ*ﬁvﬁ

new home.

* In addition, they overlayed that —
campaign with ads to people '
who live within a 10 mile radius
of one of their stores.

* This two-pronged approach
ensured that the right people
are seeing the right ad at the
right time.

JitHi

* In 2010, Gillette had 70% market share. By 2016, * P&G took another hit in 2017 when Target started
that had dropped to 54% selling Harry’s razors in its physical locations

« Harry’s and Dollar Shave Club rose to 12.2%, * The secret is not to ask the consumer to come back
from 7.2%, in 2016 alone! to the website for every order, but to ask them to sign

up for regular mailings so they can set it and forget it

* 81% of those who buy from Harry’s come back to
purchase another product




Additional Tools
to Help You
Grow Your
Business

W Hootsuite

Platform Plans Enterprise

Manage all your social media in one place

From finding prospects to serving customers,
Hootsuite helps you do more with your social media.

OR ’ Compare Plans

Education cowcts Login TR

Trusted by 800+ of the Fortune 1000

VISA NOKIA

»
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Features Solutions pricing Free Tools Company

Social Media
Management
Simplified

tent and engagement

Start my free trial

@ Watch thig 80 second video.

¥ GetResponse

Start your free trial

UJ'RE ON
IR LIST!

EN

YOU'RE ON
OURLIST!




Moz Pro How it works Solutiona Pricing

Moz Pro

Higher rankings. Quality traffic. Measurable results.

Moz Pro is our all-in-one suite of SEO tools.
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SOLUTIONS  PRODUCTS  PRICING  ACADEMY  ABOUTUS

Impact starts here

e
Empowering impactful digital cop tioh, teams/glabally with our leading social listening, analytics
encer Marketing software

FREE DEMO

The first choice of over 2000 global brands
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Iaur)gh Vour next Campalgn

‘Questions to ask before launch

* What are we trying to accomplish?

* What are our competitors doing? What can we learn from
them? What do we want to avoid?

* Who is our audience? What do they feel? What do they need?
What are they really buying?

* What can we say about our product or service that will help us
stand out from our competitors?

» What barriers are there to purchase?
* How will we measure our success?




'Want a digital copy of my latest book?

| Jamie@JamieTurner.Live
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